DRAFT

Marketing & Outreach Committee Minutes 

September 2, 2009

1-2 PM, T-101 Conference Room

Present: Sandi Trevisan, Sadayoshi Okumoto, Sonny Nguyen, Joyce Allen, Joan Thompsoon, April Koch, Carmen Martinez-Coniglio

Absent: Student Representative, Adela Jacobson, Joseph Hankinson, Greg Newhouse

Minutes:  May 6, 2009 minutes approved and posted online

1.  Chair’s Report

A.  Committee Representatives/reports to/from Senates

•  April Koch agreed to continue to represent MOC at Academic Senate and e-mailed notes from first Academic Senate meeting, held yesterday.  Trevisan forwarded e-summary to members.

•  Trevisan will ask Joyce Allen to continue to represent MOC to Classified Senate
•  Members affirmed meeting times/days for 2009-2010:  first Wednesday of each month from 1-2 p.m. in T-101
B.  District Marketing and Outreach Committee (DMOC) Report (Trevisan)

•  District continues to look for cost savings associated with the production and distribution of the class schedule.   

•  For spring, recommendations are to strip comments and short course descriptions and all ads from both the mailed and campus versions of the schedule.  

•  Beau’s Distribution to external locations has been eliminated.  Due to the large number of out-of-service-area students enrolled at Miramar, it is important that Miramar maintains its presence and availability of schedules in the community libraries, particularly along north I-15.  If Beau’s is entirely eliminated, Marketing Committee members will need to return to past practice of delivering schedules to area locations.  Nguyen suggested student ambassadors could be assigned the task.  Other MOC suggestions for district include:  use of “pop ups” for important details in the online schedule, like off-campus locations, co-requisites, etc; text individual final schedule and/or map to students on first day of classes.
•  Allen expressed concern with timeline for review and update for all class details provided per class on ISIS
•  Books and all related costs will be required information provided to students prior to enrolling in the future

•  A district wide signage committee has been formed to develop master plans for each college and CE.  Trevisan is the Miramar representative.

2.  Outreach (Nguyen)

•  Outreach is shifting focus from recruitment to more in-reach, targeting specific student groups – current military students and high schools to maintain high visibility

•  Working on development of student services web pages, Freshman Year Experience, high school partnerships

•  Associated Students will coordinate a second “Meet and Greet” even in spring -- Nguyen encouraged all to attend
•  Miramar College Outreach has received a federally funded  “Gear Up” grant, targeting middle school 6th - 7th grade students. Funds will allow Outreach to hire another ambassador specifically for outreach to schools in our service area through a formal partner agreement.
•  Student ambassadors will staff the 2009-2010 street fair events, booths paid by Communications Services:
FALL 2009

Poway Days, Sunday, September 13

Mira Mesa Street Fair, Saturday, Sept. 26

Carmel Mountain Street Fair, cancelled for 2009

MCAS Air Show

4S Ranch Street Fair, Sunday, November 1

Poway Fall Festival, November (date TBA)

SPRING 2010

SD North Chamber of Commerce Business/Career EXPO

Poway Chamber Business EXPO

Poway Spring Festival (April)

Rancho Penasquitos Street Fair (April)

Scripps Ranch Community Fair (May)

Rancho Bernardo Street Fair (June 6)

Trevisan added the MLK Parade will be Jan. 16, 1010.  Students/athletics can coordinate participation in the July 4, 2010 parade if they choose.  A.S. participated in the recent Mira Mesa July 4, 2009 parade.

Nguyen seeking funds to continue with Career Expo; may need to cut food. 

3.  Publications/Website Update

•  Trevisan proposed the revised college viewbook and website feature an “Ask Sonny” (Sonny at San Diego Miramar) theme – that Sonny Nguyen become the outreach “face” for the college. Committee agreed with the fresh approach.
•  Committee assignment:  each member to bring one or two URLs of effective websites for review at October meeting.  MOC will concentrate on new web design as 2009-2010 priority.

4.  Marketing Priorities & Activities

•  Trevisan reviewed the college goals and priorities, noting marketing and outreach are included

•  40th anniversary logo will be included on the website and major publications throughout the 2009-2010 year

•  2009-2010 Marketing & Outreach Priorities/Plan developed last spring was reaffirmed:  retention, in-reach, promotion of college instructional programs tied to high-demand career fields (who’s hiring?), military and media placement.  

•  Evening with the Experts and special events will be difficult during fall with parking/construction challenges.  

•  Committee will review draft document “Special Event Procedures” presented by Dan Gutowski for input

•  Committee will review “Call for Proposals” at next meeting
4.  2009-2010 Events

•  Constitution Day, S-100 quad, Sept. 17

•  DIVERSITY ROCKS! Evening with Experts, “The Power of the Zoot”, Sept. 18, 6:30-8, I-101, Free

•  LLRC Groundbreaking , Monday, Nov. 16, 2 p.m., location TBD
Next meeting:  October 7, 2009

Trevisan 9/3/09
